	ANNEX 1: RFI SUBMISSION FORM

	RFI Ref:
	ECMWF/RFI/2026/CJS2_130b 

	RFI Title: 
	COMMUNICATION CAMPAIGNS AND MEDIA PARTNERSHIPS
 COPERNICUS CLIMATE CHANGE SERVICE AND COPERNICUS ATMOSPHERE MONITORING SERVICE


· All data included in this form must concern only the legal entity submitting the proposal.

1-  SUBMITTED by 
	
	Name of legal entity submitting the proposal

	Title
	

	Legal form
	

	Company registration number
	

	Place of registration
	

	VAT number (if applicable)
	

	Shareholding and parent organisation name[footnoteRef:1] [1:  If the respondent is a subsidiary, please provide complete and accurate information on the respondent's shareholding and full details of its parent organisations up to and including the ultimate parent organisation] 

	


2- CONTACT PERSON (authorised representative of the legal entity above)
	Name & Position
	

	Business Address
	

	Telephone
	

	e-mail
	


3- 2nd CONTACT PERSON (Commercial contact)
	Name & Position
	

	Business Address
	

	Telephone
	

	e-mail
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4- STAFF RESOURCES
(a) Please state the total number of staff relevant for the purpose of the request and future tender, providing a basic breakdown of how they are deployed both by function within region. Experience and abilities should include what is described in 6.1.I of the “Instructions and specifications” document
	Current staff numbers
	Skills/Functions
	Location

	
	Overall
	Relevant fields to the response
	
	

	Permanent staff 
	
	
	
	

	Other staff 
	
	
	
	

	Total
	
	
	
	


(b) [bookmark: _Hlk518050892]Please set out any key skill or employee dependencies and the availability of replacement skills in those areas, which should take into account the possible requirement for support at short notice:
	



















5- EXPERIENCE AND REFERENCES
Please fill in the table below to summarise your experience with a minimum of four (4) project examples related to the purpose and scope of work described in ECMWF’s RFI, “Instructions and specifications” document. These projects must have been carried out in the last 3 years. You may copy and multiply the table below for each project example.
ECMWF reserves the right to seek references from one or all these customers and/or to request for documentary evidence at any stage of the process. Respondents must nominate an individual who can be consulted by ECMWF to verify the quality of the work undertaken by the respondent. Such consultations may take place at any time after receipt of responses.
	Project title
	Location
	Contract value (indicate currency)
	Annual contract value
(indicate currency)
	Name of customer
	Dates (start/end)
	Contact name and details 
(for reference)

	

	
	
	
	
	
	

	Detailed description of project
	Type and scope of services provided

	





	



	
6- OPTION – SUB-CONTRACTOR(S)
If applicable, please fill in the table below to list your subcontractor(s) :
	Name
	Legal Name
	Country
	Authorised representative
(name, function, email)
	Legal Adress

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	







7- EXECUTIVE SUMMARY
Please limit this to no more than is necessary and a maximum of 1000 words as Times New Roman, Minimum Font Size 11 points.
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8- ADMINISTRATIVE AND LEGAL INFORMATION:
Please limit the response to each question to no more than is necessary and a maximum of 500 words per question, words as Times New Roman, minimum Font Size 11 points. Respondents can use a Word document to provide an answer and include crosslinks to share examples and references. The table format is not enforced to respond.

	Ref
	Question
	Answer

	A1
	[bookmark: _Hlk3535927]Standards and procedures
Please provide a list of any quality related accreditations or certifications (i.e. ISO 9001, 14001, 27001, 20121 or similar) you hold.

	

	A2
	Please provide a short overview of your CSR/ESG and environmental policies and their practical implementation.
	

	A3
	Terms and conditions of contract
Please confirm your acceptance of ECMWF’s arbitration clause as specified in “Section 3 	Terms and Conditions - Arbitration and VAT” of the main RFI document. 
	Yes, we confirm/No, we cannot confirm 






9- TECHNICAL INFORMATION: 
Please limit the response to each question to no more than is necessary and a maximum of 1000 words per question, words as Times New Roman, minimum Font Size 11 points. Respondents can use a Word document to provide an answer and include crosslinks to share examples and references. The table format is not enforced to respond.

	Ref
	Question
	Relevant section(s) in the Instructions and Specifications document
	Answer

	T1
	Describe the general approach you would use to address all ECMWF’s requirements.
	2.2 and 6
	

	T2
	List proposals for information and communication campaigns for strengthening thought leadership and improving C3S and CAMS’s positioning in climate and environmental public conversation. The following elements must be considered:
· Content creation to drive brand positioning and leadership, reinforcing the brand as reliable source for environmental information. 
· Storytelling and visual communication as universal language and indispensable to show data-driven information.
· Media activation to ensure brand presence in the most influential channels for CAMS and C3S: description of channels including digital media and traditional offline, or even experiential ones. 

	2.2 and 6
	

	T3
	List innovative solutions which could be considered in the execution of the campaigns considering the following:
· Short-Form Video & Live Streaming
· AI driven personalisation
· Immersive activations or augmented reality experiences
· User generated content
· Interactive quizzes and assessments
· Show don’t tell storytelling
	2.2 and 6
	

	T4
	List forms of media partnerships and potential target media outlets to engage ECMWFs target audience and to boost credibility and leadership position of the brand Copernicus, and intrinsically ECMWF, in the domains of climate change and atmosphere monitoring. It could be as part of a concrete campaign or sit aside as a longer-term relationship. Please include the following elements:

· Partnership objectives
· What we could offer and what we would need
· Monitoring of the media partnership: how to enforce the partners to track and achieve results

	2.2 and 6
	

	T5
	Describe any other aspect that you would like to bring to the attention of ECMWF that could be important to know in the context of this RFI.
	N/A
	





10- FINANCIAL AND NON-TECHNICAL INFORMATION:
Please limit the response to each question to no more than is necessary and a maximum of 1000 words per question, words as Times New Roman, Minimum Font Size 11 points. Respondents can use a Word document to provide an answer and include crosslinks to share examples and references. The table format is not enforced to respond.
All prices must be quoted in Euros (€)
	Ref
	Question
	Answer

	F1
	In light of the communication campaigns and media partnerships outlined in section 9, please describe the commercial models you typically apply for comparable assignments.

Please indicate the pricing structures you commonly use
(e.g. hourly, daily or weekly fees or rates, project packages, retainers, framework agreements, hybrid arrangements, performance-linked elements).
	

	F2
	For comparable communication campaigns, how are costs generally distributed at a high level?
(e.g. strategy, content production, media activation, campaign management, reporting)
Approximate ranges are sufficient. No confidential information required.
	

	F3
	Please describe your approach to financial transparency in media buying and partnership management.

Do you have frameworks or preferred agreements that can help optimize media costs?
	

	F4
	Are there mechanisms you typically use to optimize costs for multi-campaign or long-term engagements?

Do you adapt your commercial approach when working with public or international organisations?
	



